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Family Report 2023

Annual research from specialist marketing agency
Azaria reveals latest mindset of the UK family.
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“The cost of living crisis
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“As we enter into an era of
more conscious living, there are
opportunities for brands with
a higher purpose to connect
and engage with their end
customer like never before.”
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DIGITAL LIFE
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“Social media continues to be a key -
source of information and inspiration
for the UK family, whilst it seems that

developments into the Metaverse ".
are currently lost on many.” '
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“With over half of respondents rating their general family life an 8 out of
10, it is clear that we are enjoying getting back to normal’ after several
years of pandemic disruption. However, rising living costs are having a
direct impact on things such as our weekly shop. This means that many

respondents shopping more selectively, including second-hand.”
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